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value merchants  
led growth
as consumers remained focused  
on value. Hotels experienced lower 
transaction growth due to a decline 
in holiday-related travel.
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December Transaction  
Growth was Healthy

	T ransaction Growth Increased to 8.0% in 
December. Healthy transaction growth in November 
continued in December.

	 Consumers Shifted More Purchases to PIN 
Debit During the Holidays. PIN debit transaction 
growth continued to outperform, with growth  
of 12.5% in December. Some of this growth was due 
to increased PIN debit transactions among Value 
Merchants.

	 Value Merchants Continued to Excel. Value 
Merchants experienced 14.1% transaction growth in 
December while most industries also posted gains.

	 Average Tickets Down Slightly Year-over-Year 
But Up Compared to November. Most industries 
experienced slight declines in average tickets  
compared to December 2008. However average 
tickets increased compared to November 2009 due 
in part to Value Merchants and Grocery Merchants.

Same Store Transaction Growth by Industry—December 2009



	 Industry View
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	 December	 November	 Q3 
	 2009	 2009	 2009

Value Merchants	 14.1%	 15.4%	 5.6%

General Retail	 3.6	 6.2	 3.5

Grocery and Convenience	 8.8	 9.0	 10.6

Hotels	 -4.8	 5.7	 -2.4

Mail Order/Direct Selling	 -1.7	 8.2	 -1.4

Medical Services	 11.6	 7.8	 9.5

Other Services	 9.7	 7.1	 9.2

Petro	 13.6	 11.7	 2.0

QSR	 10.7	 11.1	 11.6

Restaurants	 3.8	 3.7	 5.0

Telecommunications Services	 9.4	 7.8	 9.7

Travel (Air/Rail/Car/Ship)	 6.0	 9.0	 9.6

Vehicles Servicing	 2.6	 3.0	 3.7

All Industries	 8.0%	 8.9%	 6.7%

value merchants  
and petroleum  
outperformed
all other industries. General  
retail declined vs. November  
due to lower department  
store sales.

Sales Volume 
Growth Was Up For 
All major merchant 
Categories 
especially petroleum. Gas prices 
were $0.90 per gallon higher 
compared to last year.

Average Ticket Posted 
slight Decreases 
on a year-over-year basis.  
Average ticket increased  
vs. November.

Same-store  
industry  
transaction  
growth
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Overall -2.28% -1.34% -4.33% -3.40% -2.33%

Grocery 4.59% 11.15% 5.54% 5.22% 11.53%

Petroleum -37.67% -34.52% -32.88% -34.31% -33.42%

QSR 10.97% 13.69% 9.10% 10.83% 11.76%

Discount & Wholesale 0.61% 5.68% 2.19% 1.21% 5.89%

General Retail -6.06% -4.11% -6.62% -4.79% -3.62%
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Overall $56.28 $53.94 $53.47 $52.63 $52.57

Grocery $53.41 $48.70 $49.12 $47.77 $46.86

Petroleum $19.94 $20.41 $21.15 $21.02 $21.46

QSR $10.48 $9.93 $9.83 $9.78 $9.62

Discount & Wholesale $61.19 $53.67 $55.46 $54.31 $53.08

General Retail $75.11 $75.80 $76.51 $75.92 $75.33
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Overall 4.11% 5.92% 3.24% 5.53% 7.33%

Grocery 7.25% 10.64% 6.51% 8.69% 14.49%

Petroleum -5.80% -3.97% -5.76% -3.44% -1.75%

QSR 13.36% 13.22% 10.22% 13.62% 12.61%

Discount & Wholesale 4.07% 6.35% 3.24% 3.97% 9.85%

General Retail -0.91% 2.15% -0.66% 1.05% 4.34%
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Same Store Sales Volume Growth by Industry

Average Ticket

Same Store Transaction Growth by Industry

––– Overall
––– Grocery
––– Petroleum
––– QSR
––– Value Merchants
––– General Retail
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	Payment Type View

	 Regional View

©2010 First Data Corporation. All Rights Reserved.
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Same Store Transaction Growth by Region
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New England 4.25% 4.80% 2.78% 4.95% 7.12%

Mid Atlantic 4.34% 4.08% 2.98% 4.28% 7.05%

South 2.75% 5.37% 3.09% 4.86% 8.61%

Midwest 8.65% 11.24% 9.42% 12.07% 10.18%

Southwest 5.34% 7.06% 3.11% 5.53% 7.16%

West 0.07% 3.79% -1.03% 1.67% 3.87%
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pin debit and ebt 
growth remained 
healthy
PIN Debit transactions increased  
to 12.5% in December. 

Credit & Signature Debit transac-
tion growth increased to 4.6%. 
However, this was a decline from 
November’s rate of 5.8% as 
consumers used more PIN Debit.

EBT transaction growth  
remained high at 37.0%. High 
unemployment continued to  
fuel government disbursements.

Note: In June 2009, the government 
mandated the use of EBT cards for all U.S. 
SNAP/Food Stamp Program benefits.

Transaction Growth December 2009

Transaction Growth in Q3 2009 and Q2 2009

all regions grew 
more than 6% 
The Midwest Region led growth 
due to lower unemployment,  
an increasing population and 
higher manufacturing orders.

	 December	 Largest State	 December 
Region	 2009	 in Region	 2009

New England	 8.0%	 Massachusetts	 8.6%

Mid Atlantic	 7.3%	 New York	 8.7%

South	 7.5%	 Florida	 7.3%

Midwest	 10.7%	 Illinois	 10.4%

Southwest	 6.6%	 Texas	 6.4%

West	 9.2%	 California	 8.3%

Transaction Growth by Region—December 2009

Q3 2009 Q2 2009

––– New England
––– Mid-Atlantic
––– South
––– Midwest
––– Southwest
––– West

––– 5 to 10+%
––– 0 to 5%

––– -1% to -5%
––– -5% to -10%
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	 Further Information
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	Terms of Use

The following terms and conditions (“Terms of Use”) supplement and incorporate 
the Subscriber Agreement between First Data Corp. (“First Data”) and you 
(“Subscriber”), and govern Subscriber’s use of the SpendTrend™ reports (including 
any portions thereof) and any articles, text, data, information, and other materials 
and services related thereto (collectively, “SpendTrend™ reports”). Subscriber 
agrees to be bound by, and to use the SpendTrend™ reports in compliance with, 
the Terms of Use and all applicable laws, regulations, and rules. These Terms of 
Use may be amended from time to time and it is the Subscriber’s responsibility to 
review the Terms of Use for any updates. If you have any questions regarding the 
Terms of Use or the SpendTrend™ reports, please contact Silvio Tavares, Phone: 
(404)890-2248, email: silvio.tavares@firstdata.com.

1.	� Subscriber is permitted to review, access, download, use, report, summarize, 
and print copies of the SpendTrend™ reports solely for Subscriber’s use as set 
forth in these Terms of Use. Except as expressly permitted herein, SpendTrend™ 
reports or any portions thereof, may not be otherwise reviewed, accessed, 
downloaded, used, reported, summarized, copied, reproduced, modified, 
distributed, or published in any form or media. Notwithstanding  
the foregoing, Subscriber may disclose or make available to third parties, 
portions of the SpendTrend™ reports (including summaries thereof) solely for 
the purposes of providing general information to Subscriber’s clients/
customers, news reporting, provision of analysis, or other purposes related to 
Subscriber’s business. 

2. �SUBSCRIBER SHALL NOT CHANGE, OBSCURE, OR REMOVE ANY COPYRIGHT 
OR OTHER NOTICE OR LEGEND APPEARING ON THE SPENDTREND™ REPORTS; 
AND SUBSCRIBER SHALL AT ALL TIMES LIST FIRST DATA AS THE SOURCE OF 
ANY AND ALL INFORMATION, DATA, REPORTS, SUMMARY, QUOTES, AND 
OTHER SPENDTREND™ CONTENT THAT MAY BE DISCLOSED TO THIRD PARTIES 
IN CONFORMANCE WITH THESE TERMS OF USE. 

3. �First Data does not provide any investment or financial advice and is not 
advocating the sale or purchase of any stocks, bonds, or securities. First Data 
expressly states, and Subscriber hereby acknowledges, that SpendTrend™ 
reports are provided solely for informational purposes only and is not to be used 
as a substitute for independent financial investment advice nor is it intended to 
be relied upon by any person or entity, including Subscriber’s clients/customers, 
for the purpose of investment or other financial decisions. THE SPENDTREND™ 
REPORTS ARE NOT TO BE CONSTRUED AS PROVIDING INVESTMENT ADVICE 
AND SHOULD NOT BE USED OR CONSTRUED, IN WHOLE OR IN PART, AS A 
BASIS OR RECOMMENDATION FOR AN INVESTMENT DECISION.

4. �While First Data takes commercially reasonable measures to ensure the 
accuracy of the information and content contained in the SpendTrend™ reports, 
First Data makes no representations or warranties of any kind with respect to 
the SpendTrend™ reports. Further Subscriber agrees that all use of the 
SpendTrend™ reports by Subscriber hereunder shall be: (i) based on Subscriber’s 
own determination and evaluation; and (ii) at Subscriber’s sole risk. In addition, 

Subscriber shall not, directly or indirectly, challenge, contest, or otherwise 
disparage the SpendTrend™ reports or the value or validity of any content/
information therein. THE SPENDTREND™ REPORTS ARE PROVIDED TO 
SUBSCRIBER “AS-IS” AND FIRST DATA AND ITS AFFILIATES, AGENTS, 
SUPPLIERS AND LICENSORS EXPRESSLY DISCLAIM ALL WARRANTIES, 
EXPRESS OR IMPLIED, IN RELATION TO THE SPEND TREND™ REPORTS OR ANY 
CONTENT OR ITS USE BY SUBSCRIBER, INCLUDING ANY WARRANTY OF 
NON-INFRINGEMENT, ACCURACY, MERCHANTABILITY OR FITNESS FOR A 
PARTICULAR PURPOSE. IN NO EVENT SHALL FIRST DATA, ITS AFFILIATES, 
AGENTS, SUPPLIERS OR LICENSORS BE LIABLE FOR ANY INDIRECT, 
INCIDENTAL, SPECIAL OR CONSEQUENTIAL DAMAGES, INCLUDING WITHOUT 
LIMITATION, DAMAGES FOR LOSS OF PROFITS, DATA OR USE, INCURRED BY 
EITHER PARTY OR ANY THIRD PARTY. 

5. �Subscriber shall indemnify, defend, and hold harmless, First Data, its affiliates, 
and/or related companies and their respective officers, directors, employees, 
agents, licensors, expenses, damages and costs, including reasonable 
attorney’s fees, resulting from or related to Subscriber’s use of the SpendTrend™ 
reports, or any portions thereof, and/or any violation of this Agreement or the 
Terms of Use. 

6. �Subscriber agrees that First Data, its affiliates and/or related companies own  
all rights and title in and to the SpendTrend™ reports, including all content.  
In addition, all trademarks, service marks, logos, trade dress, and names 
(“Trademarks”) appearing on the SpendTrend™ reports are the exclusive 
property of First Data, its affiliates and/or other respective owners. Subscriber  
is not being granted any rights, permission, or license to use any of the 
Trademarks. All rights in the SpendTrend™ reports and Trademarks are expressly 
reserved by First Data. 

7. �Subscriber shall not combine the SpendTrend™ reports or any portions thereof 
with any third party information, data, report, or content: (i) in a manner that 
states or suggests that First Data or the SpendTrend™ reports are endorsing, 
sponsoring, or otherwise affiliated with any such third party content, products, 
or services; or (ii) to create an independent report, article, index, or other 
product to be offered outside the Subscriber’s use. 

8. �The SpendTrend™ reports may contain references and/or information obtained 
from third parties (“Third Party Information”). First Data does not make any 
representations and warranties regarding any Third Party Information and 
Subscriber agrees that First Data is not responsible for, and does not control 
the Third Party Information.

	 *�If you are not a Subscriber of the SpendTrend™ reports, or do not agree to the 
Terms of Use, and have received a copy of the SpendTrend™ reports, you should 
destroy and/or permanently delete the document/file, and are hereby notified 
that any dissemination, distribution, or copying of the SpendTrend™ reports is 
strictly prohibited.

 For additional information, or to subscribe to the SpendTrend™ report, please contact Silvio Tavares, 
phone: (404) 890-2248, email: silvio.tavares@firstdata.com

Definitions and disclaimers
Same Store figures include activity (amount of USD sales volumes  
or transactions) for merchant locations that are open and have activity 
in both comparison time periods. They are not reflective of all 
First Data activity.

Same Store Sales Volume growth reflects the percent change in the 
USD amount of same store sales (net of returns) in the current period 
compared to the same period in the prior year.

Same Store Transaction growth reflects the percent change in the 
number of same store transactions (net of returns) in the current 
period compared to the same period in the prior year.

Same Store Average Ticket is derived by dividing the total USD amount 
of Same Store Sales for a specified period by the total number of Same 
Store Transactions for that same period.

U.S. Regions are defined as follows:  
New England:  CT, ME, MA, NH, RI, VT 
Mid Atlantic:  DE, DC, MD, NJ, NY, PA 
South:  AL, AR, FL, GA, KY, LA, MS, MO, NC, SC, TN, VA, WV 
Midwest:  IL, IN, IA, KS, MI, MN, NE, ND, OH, SD, WI 
Southwest:  AZ, NM, OK, TX 
West: AK, CA, CO, HI, ID, MT, NV, OR, UT, WA, WY

Same Store Sales Data does not include the Salem platforms, Bank of 
America proprietary platform, or Bank of America TSYS platform activity.

All data contains MasterCard/Visa Credit, Debit and EBT transactions.

All data contains data from the Omaha platform.

First Data figures exclude auto and other motor vehicle sales.

All charts show year over year (YoY) growth rate for same time period 
in previous year.

Growth rates are not normalized for the following:

•	�N ovember 2009 includes one more business day, compared to 
November 2008.

About First Data
First Data powers the global economy by making it easy, fast and 
secure for people and businesses to buy goods and services using 
virtually any form of electronic payment. Whether the choice of 
payment is a gift card, a credit or debit card or a check, First Data 
securely processes the transaction and harnesses the power of the 
data to deliver intelligence and insight for millions of merchant 
locations and thousands of card issuers in 37 countries. For more 
information, visit www.firstdata.com. 


