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Executive summary  

3Q18 Highlights (YoY Growth) 

Slightly ahead of  
2Q18  

By Channel  

+4.5% Brick & Mortar (ŷ) 

+5.7 % Ecommerce (Ź) 

Strong acceleration 

from  2Q18  

Ecommerce portion  

of Total spend  

(+3% from 2Q18 ) 

Top Growth 

Categories  

Non -Retail    +15.3 % Gas  

Retail            +6.7 % Electronics 

Slowest  

Performers  

Non -Retail +2.6% Leisure 

Retail         -3.7% Sporting Goods 

 

+8.3% Miami 

+6.3% Dallas 

+5.5% San Francisco 

Regional  

Spend  

+4.9 %  +3.1 %  

33 %  

Total  

Spend  

Retail  

Spend  

Luxury  

Goods  

+6.2%  

Midwest  

Winner 

+3.4%  

Middle Atlantic  

Slowest Grower 

Top  

Growing  

Cities  

Restaurant  

Spend  

+4.7% Growth  (ŷ) 

+7.9% QSR 

+3.7% Fast Casual 

+0.1% Brick & Mortar 

+11.4% Ecommerce 

+2.7 %  

Down from 
+4.7% in 2Q18  



Total spend 
YoY Growth 

Even though spending 

growth has varied from 

month to month this 

year, quarterly results 

have been fairly 

consistent. 

Easter holiday shift from April 

to March, surging consumer 

confidence, and natural 

disasters have all had 

significant impacts (positive 

and negative). 

Nevertheless, overall growth 

has been strong and steady. 
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3Q18 

Note: Figures include all tracked spend across all categories, including Brick & Mortar and Ecommerce channels. 

Source: First Data® aggregated same-store spending data. 
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4.9% 

0%

2%

4%

6%

8%

3Q17 4Q17 1Q18 2Q18 3Q18
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YoY Growth 

Total spend by 
category 

3Q18 

Non-Retail growth has 

continued to exceed 

Retail growth, with 3Q18 

marking the fifth 

consecutive quarter. 

However, the gap is closing, 

primarily due to the 

increasingly stronger 

performance of retail. 

Note: Figures include all tracked spend across all categories, including Brick & Mortar and Ecommerce channels. 

Source: First Data® aggregated same-store spending data. 
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Similar to performance in 

2Q18, the fastest growing 

categories were scattered 

across industries in 3Q18. 

Top growth 
categories 

Gasoline 

Stations 

15.3%  

Steamship/ 

Cruise Lines 

15.0%  

Auto/Truck New 

and Used Parts 

7.6%  

Utilities ï  

Electric, Gas, Water 

14.9%  

Shoe 

Stores 

7.0%  

Amusement 

Parks 

8.7%  

Computer 

Software Stores 

12.6%  

 Specialty 

Retail 

9.7%  

Discount 

Stores 

7.8%  

YoY Growth 

Note: Figures include all tracked spend across all categories, including Brick & Mortar and Ecommerce channels. 

Source: First Data® aggregated same-store spending data. 



Performance by 
industry 
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While results were mixed 

from 2H17 into 1H18, 

there was comparatively 

stronger growth in 

virtually every tracked 

category in 3Q18. 

 

 

 

Movement Across Last 15 months 2H17 1H18 3Q18 

Gasoline Stations 9.1% 12.8% 15.3% 

Travel 3.6% 7.0% 8.3% 

Electronics and Appliances 4.4% 5.3% 6.7% 

Retail Car/Truck Parts 3.0% 4.2% 5.8% 

Specialty Retailers 1.6% 3.2% 5.2% 

Restaurants 2.7% 3.5% 4.7% 

Building Materials 6.4% 4.0% 4.3% 

Other Services 6.5% 7.2% 4.1% 

Health/Personal Care Stores 5.6% 2.2% 3.8% 

Leisure 0.7% 0.6% 2.6% 

Food and Beverage 3.2% 2.0% 2.4% 

General Merchandise Stores -0.4% 0.3% 2.1% 

Clothing and Accessories -2.7% 1.1% 1.4% 

Selected Categories 

Note: Figures include all tracked spend across all categories, including Brick & Mortar and Ecommerce channels. 

Source: First Data® aggregated same-store spending data. 



Total spend by 
channel 

Brick & Mortar growth 

has shown a pattern of 

consistent acceleration 

over the last five 

quarters. 

On the other hand, 

Ecommerce has had two 

consecutive quarters of 

slowing growth.  Yet, it 

continues to outpace the 

growth at brick and mortar 

stores. 
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YoY Growth 

Note: Figures include all tracked spend across all categories, including Brick & Mortar and Ecommerce channels. 

Source: First Data® aggregated same-store spending data. 



Distribution by 
channel 
 
Ecommerceôs 

contribution to total 

Retail spending has held 

steady for the last 3 

quarters at 28% of all 

spend. 

In Non-Retail, Ecommerce 

contributes a slightly higher 

(33%) and increasing 

percentage of spend. 

76% 76% 72% 72% 72% 

24% 24% 28% 28% 28% 

3Q17 4Q17 1Q18 2Q18 3Q18

Retail 
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Total Spending 

72% 70% 68% 69% 67% 

28% 30% 32% 31% 33% 

3Q17 4Q17 1Q18 2Q18 3Q18

Non-Retail 

Brick & Mortar Ecommerce

Note: Figures include all tracked spend across all categories, including Brick & Mortar and Ecommerce channels. 

Source: First Data® aggregated same-store spending data. 



Total spend by 
component 

Transaction growth has 

continued to be the bigger 

influence on total 

spending growth results, 

more so than growth in 

the average spend per 

transaction. 

In 3Q18, the pace of 

transactions growth was 

almost 4X that of average 

ticket growth. 
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YoY Growth 

3Q18 

Note: Figures include all tracked spend across all categories, including Brick & Mortar and Ecommerce channels. 

Source: First Data® aggregated same-store spending data. 



Total spend 
by region 

3Q18 saw an acceleration 

in Brick & Mortar spend 

across most geographic 

regions, except the West 

and Middle Atlantic. 

Total Spend Growth 

3.2% (1Q18) 

4.1% (2Q18) 

4.6%(3Q18) 

Midwest 

3.4% (1Q18) 

4.6% (2Q18) 

6.2% (3Q18) 

South 

2.3% (1Q18) 

3.8% (2Q18) 

4.6% (3Q18) 
Southwest 

3.2% (1Q18) 

4.2% (2Q18) 

4.7% (3Q18) 

West 

4.5% (1Q18) 

4.0% (2Q18) 

3.8% (3Q18) 

New England 

3.4% (1Q18) 

4.1% (2Q18) 

5.2% (3Q18) 

Middle Atlantic 

2.2% (1Q18) 

3.9% (2Q18) 

3.4% (3Q18) 

Note: Brick & Mortar only. 

Source: First Data® aggregated same-store spending data. 10 

High 3Q Growth  

Low 3Q Growth 

YoY Growth 



3Q18 proved to be a 

strong quarter of 

spending acceleration 

for almost all of the Top 

Cities, except Houston 

and Washington, DC. 
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Total spend by 
top U.S. cities 

Note: Top U.S. cities based on total spending volume as reported by First Data®. 

Figures include all tracked spend across all Retail categories, including Brick & Mortar and Ecommerce channels. 

Source: First Data aggregated same-store spending data. 

Total U.S. Spend Growth 

4.8% (1Q18) 

4.8% (2Q18) 

4.9% (3Q18) 

Washington DC 
1.0% (1Q18) 

6.4% (2Q18) 

2.6% (3Q18) 

San Francisco 
7.4% (1Q18) 

4.5% (2Q18) 

5.5% (3Q18) 

Los Angeles 
3.2% (1Q18) 

2.6% (2Q18) 

3.1% (3Q18) 

Houston 
3.9% (1Q18) 

5.7% (2Q18) 

5.3% (3Q18) 

Miami 
4.5% (1Q18) 

3.8% (2Q18) 

8.3% (3Q18) 

Atlanta 
1.7% (1Q18) 

3.1% (2Q18) 

3.3% (3Q18) 

Chicago 
2.8% (1Q18) 

2.1% (2Q18) 

5.1% (3Q18) 

Boston 
2.7% (1Q18) 

4.6% (2Q18) 

5.3% (3Q18) 

Philadelphia 
4.6% (1Q18) 

4.2% (2Q18) 

4.6% (3Q18) 

Dallas/Fort Worth 
3.6% (1Q18) 

4.3% (2Q18) 

6.3% (3Q18) 

New York 
2.9% (1Q18) 

3.5% (2Q18) 

5.0% (3Q18) 

 

YoY Growth 



Retail spend 
YoY Growth 
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Retail spending growth 

set a new high in 3Q18. 

Retail spending growth 

remains somewhat volatile on 

a monthly basis. 

3Q18 

Note: Figures include all tracked spend across all categories, including Brick & Mortar and Ecommerce channels. 

Source: First Data® aggregated same-store spending data. 



Retail spend by 
component 

Retail spending growth 

continued to be driven by 

growth in transactions. 

 

In fact, transactions growth for 

3Q18 exceeded overall Retail 

spending growth ï a clear 

signal that average ticket sizes 

have tightened significantly 

within the quarter. 
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YoY Growth 

3Q18 

Note: Figures include all tracked spend across all categories, including Brick & Mortar and Ecommerce channels. 

Source: First Data® aggregated same-store spending data. 



Retail spend 
by category 

Notable acceleration Notable deceleration 
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YoY Growth 

Electronics and 

Appliances led spending 

growth across all Retail 

categories in 3Q18. 

Brick & Mortar growth outpaced 

Ecommerce growth at 

Electronics, Specialty Retail, 

and Health & Personal Care 

Stores. 

But, Ecommerce was the driving 

force behind 3Q18 results at 

General Merchandise, Clothing, 

Furniture, and Building 

Materials. 

Brick & Mortar Ecommerce Total Retail 

Retail Categories 2Q18 3Q18   2Q18 3Q18   2Q18 3Q18 

Electronic & Appliances 5.5% 7.4% 4.1% 5.2% 5.1% 6.7% 

Specialty Retailers 3.9% 5.8% 3.7% 3.7% 3.8% 5.2% 

Building Materials 4.1% 3.1% 7.2% 7.3% 4.9% 4.3% 

Health & Personal Care Stores 4.2% 5.3% 1.5% 2.9% 2.6% 3.8% 

General Merchandise Stores -1.1% 0.2% 11.8% 17.5% 0.0% 2.1% 

Clothing & Accessories -0.2% 0.2% 4.2% 6.4% 0.7% 1.4% 

Furniture & Home Furnishings -3.0% -2.2% 5.2% 2.5% -0.8% -0.9% 

Sporting Goods, Hobby, Book & Music -3.7% -3.7% -3.7% -3.3% -3.7% -3.7% 

Total Retail 1.6% 2.5%   4.0% 4.6%   2.2% 3.1% 

Note: Figures include all tracked spend across all Retail categories, including Brick & Mortar and Ecommerce channels. 

Source: First Data® aggregated same-store spending data. 



Average ticket 
size Average Ticket YoY Growth 

Average ticket growth for 

Total spending has 

broadly tapered off since 

1Q18. 

Retail average ticket growth 

has been consistently lower 

than total spending growth.   

 

Discounting, along with the 

increasing purchase frequency 

of everyday household goods 

via Ecommerce, has driven 

average tickets lower. 
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2.0% 

1.6% 

1.0% 
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Note: Figures include all tracked spend across all categories, including Brick & Mortar and Ecommerce channels. 

Source: First Data® aggregated same-store spending data. 



Segment look: 
Luxury 

Note: ñLuxuryò is defined by a collection of well-known consumer brands which offer high-priced designer clothing, accessories, and shoes. 

Source: First Data® aggregated same-store spending data. 

Ecommerce continues to 

be the primary driver of 

growth in the Luxury 

category. 

The main drivers of total 

Luxury growth in 3Q18 were 

Jewelry Stores, Womenôs 

Accessories, and Specialty 

Apparel (which, combined, 

account for 61% of the sector). 
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YoY Growth 
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