Consumers
iNn Control

Consumers continue to seek better ways
to shop, pay and manage their money.

For merchants and financial institutions today,
it's not enough to just keep up with the competition —
it's about keeping up with consumer expectations.
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539% want businesses to better
connect their online and
in-store experience
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62 % checkonline before going
to a store

56% use social media prior
to a purchase

A7 % prefer companies that
are smart about social

media and technology

50% post reviews

45% use their phone in-store to
price compare

65% have retailer apps on their
phone
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F' Source: First Data proprietary research — Global Consumer Universal Commerce Tracker 2013. Online survey conducted
Flrst Data with nearly 4,000 banked consumers, representing the global ‘middle class’ in 10 countries (US, UK, Germany, Poland,
f Mexico, Brazil, Middle East, Singapore, India and China). Global average across 10 countries, based on respondents
Global Tracker Research who answered 8, 9, 10 on 10-point scale. ® 2013 First Data Corporation. All Rights Reserved. All trademarks, service
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